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Figur e 2.5 Consumer Journey: The Cir cular M odel 
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Journey Mapping 
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Figur e 2.8 Journey M apping / A dapted fr om nngr oup.com 

' IOLH?S�G;JM�?RCMN�CH�;�QC>?�L;HA?� I @�MB;J?M�;H>�@ILGM��1B?S�;FF
�

BI Q?P?L
�MB;L?�MIG?�=IGGIH�?F?G?H NM��

^� NB?�J?LMIH;�

^� =IH=?JNO;F�MN;A?M�@LIG�;�DIOLH?S��?�A�
�NLCAA?L
�;= NCP?�

?P;FO;NCIH
�JOL=B;M?
�;H>�JIMN�JOL=B;M?��IL�; Q;L?H?MM
�

=IHMC>?L; NCIH
�JOL=B;M?
�;H>�FIS;FNS��

^� =IH=L?N?�;=NCIHM�=IHMOG?LM�N;E?�; N�?;=B�I @�NB?M?�MN;A?M�

^� NIO=BJICHNM�NB;N�NB?S�?H=IOHN?L��CH�NBCM�=IOLM?
�&�MNLIHAFS�

?H=IOL;A?�SIO�NI�CH=FO>?�SIOLM�;H>�NBIM?�I@�INB?LM
�C�?�
�NBCM�CM�

;�= IHMOG?L�DIOLH?S
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G;L E?NCHA� =;GJ;CAHM�� 4B; N� >I� =IHMOG?LM� >I� ;N� NB?� ;Q;L?H?MM�

MN;A?�� %I Q� =;H� SIOL� <L;H>� MOJJILN� NB?CL� ;=NCIHM�� !I� =IHMOG?LM�
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� Q?� ?R;GCH?� BIQ� @CLGM� =;H� JIMCNCIH�
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Exercises 

How to Use a Persona 
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>I?MH[N�=IHMC>?L�B?LM?F@�Q?;FNBS
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Creating a Persona 
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Moving From Persona to Journey Map 
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Planning for a Digital 
Marketing Campaign 
PIERRE-YANN DOLBEC 

Overview 

&H� NBCM� =B;JN?L
� Q?� >CM=OMM� BIQ� NI� OM?� E?SQIL >M� NI� =L?; N?� J;A?M�

;H>�=IH N?HN�NB;N�L?MJIH>�NI�=IHMOG?LM[�H??>M�;H>�AI;FM�;H>�BIQ�

E?SQIL >M� =;H� B?FJ� OM� OH>?LMN;H>� BIQ� IOL� =IGJ? NCNILM� ;L?�

JIMCNCIH?>� IHFCH?�� 4?� MN;LN� QCNB� ;� <LC?@� CHNLI>O=NCIH� NI�search 

engine optimiza tion � �0", �� ;H>� QB S� 0",� CM� CGJILN;HN� IHFCH?�� 4?�

NB?H� NOLH� IOL� ;NN?HNCIH� NI� L;HECHA� @;=NILM� CH� IL>?L� NI� ?GJB;MCT?�
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�<S�E??JCHA�J?IJF?[M�H??>M�;H>�AI;FM�
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L?F;N?>
�@CLG�L?F;N?>
�;H>�= IGJ? NCNIL�L?F;N?>�CGJFC=; NCIHM�I@�0", ��

Learning O bjectives 
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SEO 

0",�CM�\NB?�JLI= ?MM�I@�;@@?=NCHA�NB?�IHFCH?�PCMC<CFCNS�I @�;�Q?<MCN?�IL�

;�Q ?<J;A?�CH�;�Q?<�M?;L=B�?HACH?[M�OHJ;C>�L?MOFNM]��4CECJ?>C;���1BCM�
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M=L??HMBINM
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�Q?�B; P?�
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B;M�<C>�IH�=?LN;CH�E?SQIL >M�OM?>�CH�;�M?;L=B�KO?LS��CH�NBCM�CHMN;H=?
�

\=;L� L?HN;F� GIHNL?;F]��� ,H� NB?� LCABN�B;H>� MC>?
� Q?� B; P?� IL A;HC=�

M?;L=B�L?MOFNM�NB;N�;JJ?;L�<?=; OM?�NB?�=IGJ;H S�B;M�JL;= NC=?>�0",�

IH� MCGCF;L� E?SQIL >M�� &H� INB?L� QIL >M
� NB?S� B;P?� IJNCGCT?>�=?LN;CH�

J;A?M�I @�NB?CL�Q?<MCN?M�NI�G;RCGCT?�NB?�=B;H=?M�NB;N�NB?M?�J;A?M�

QIOF>�L;HE�BCAB�QB?H�J?IJF?�M?;L=B�@IL�MJ?=C@C=�E?SQIL >M��?�A�
�\=;L�

L?HN;F�GIHNL?;F]���

Figur e 3.1 Paid vs. Organic Search 

�� ��U��- F;HHCHA�@IL�;�!CA CN;F�*;L E?NCHA� ;GJ;CAH

https://en.wikipedia.org/wiki/Search_engine_optimization
http://opentextbooks.concordia.ca/digitalmarketing/wp-content/uploads/sites/41/2020/09/DMB_Ch3_Fig1-1-1.png
http://opentextbooks.concordia.ca/digitalmarketing/wp-content/uploads/sites/41/2020/09/DMB_Ch3_Fig1-1-1.png


Why is SEO Important? 
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� NII
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A YouTube element has been excluded from this ver sion of the 

text. You can view it online her e: 

https:/ / opentextbooks.concordia.ca/digitalmar keting/?p=314 

So, How Do You Rank High? 

1B?�G;CH�DI<�I@�;�M?;L=B�?HACH?�CM�NI�M?LP?�L?MOFNM�NB;N�<?MN�;>>L?MM�
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�BIQ�

Q;LG�NB?�N?GJ?L; NOL?�MBIOF>�<?
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- ?IJF?�NOLH�NI�M?;L=B�?HACH?M�;H>�OM?�search queries 
�NB?� \KO?LS�

<;M?>�IH�;�MJ? =C@C=�M?;L=B�N?LG�NB;N�;�OM?L�?HN?LM�CHNI�;�Q ?<�M?;L=B�
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�

SIO�GCABN�NOLH�NI�$IIAF?�;H>�NSJ?�CH�\BIQ�NI�<; NB?�GS�=; N
]�\ ?;MC?MN�

Q; S�NI�Q;MB�GS�=; N
]�\Q ;MB�;�=; N
]�IL�\ =; N�Q;MB�MI;J�]�

4 ?�QCFF�OM?�NB?�N?LG�keywor d�NI�N;FE�;<ION�NB?�E?S�N?LGM�J?IJF?�
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OM?�CH�M?;L=B�KO?LC?M�� (?SQIL >M� ;L?�=?HNL;F�@IL�>CACN;F�G;LE?N?LM��

1B?S� ;L?� QB; N� Q?� OM?� NI� <INB� N;FE� NI� M?;L=B� ?HACH?M� CH� IL>?L� NI�

ZN?FF[� NB?G� QB;N� M?;L=B� KO?LS� ;� MJ?=C@C=� Q?<J;A?� CM� MOJJIM?>� NI�

L?MJIH>� NI� �;H>� Q ?� ;L?� AICHA� NI� M??� MBILNFS� BIQ� NI� >I� MI �
� <ON�

CN� CM� ;FMI� QB;N� Q?� OM?� NI� N;FE� NI� =IHMOG?LM� ;H>� G;E?� MOL?� IOL�
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OJ�QB?H�NB?S�M?;L=B�@IL�MIG? NBCHA�MJ?=C@C=��&N�CM�NBOM�CGJILN;HN�@IL�

OM�NI�NBCHE�;B?;>�QB?H�=L?; NCHA�J;A?M�;<ION�what ar e the keywords 

and search queries this webpage answers? 
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NI�L;HE�BCAB�CH�M?;L=B�?HACH?M
�SIO�H??>�NI� create pages that best 

answer specific search queries. 
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Figur e 3.2 Top Ranking Factors 
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Background Persona 

6IO�;L ?�;�L?;F�?MN;N?�=IGJ;H S�FI=; N?>�CH�*IH NL?;F�NB;N�

MJ?=C;FCT?M�CH�@CLMN�NCG?�<OS?LM��

)? N[M�;MMOG?�;�KOC=E�>L;@N�I@�;�J?LMIH;��

� CFF�;H>�';H?�;L ?�H?QFS�Q?>�;H>�;L ?�FIIECHA�NI�MN;LN�;�

@;GCFS��1B?S�Q;HN�NI�B;P?�MIG?�MJ;=?�<?=; OM?�NB?S�;L?�

JF;HHCHA�NI�B;P?�NQI�EC>M
�;H>�C>?;FFS�;�<;=ES;L >��1B?S�

QIOF>�;FMI�FCE?�NB?CL�BIOM?�NI�<?=IG?�NB?�@;GCFS�BIOM?��&H�

INB?L�QIL >M
�NB?S�QIOF>�FCE?�NB?�@;GCFS�NI�ALI Q�CH�NB?�

BIOM?��&>?;FFS
�NB;N�G?;HM�@CH>CHA�;�@;GCFS�@LC?H>FS�

H?CAB<ILBII>
�QB?L ?�NB?�M=BIIFM�;L?�AII>�;H>�;= =?MMC<F?��

1B?CL�<O>A?N�CM�MIG?QB; N�FCGCN?>
�<?=; OM?�NB?S�;L?�KOCN?�

SIOHA
�QBC=B�=;H�<?�;�JL I<F?G�QB?H�Q;HNCHA�NI�@CH>�;�

BIG?��) ;MNFS
�NB?S�;L?�;FMI�@CLMN�NCG?�BIOM?�<OS?LM
�;H>�

NB?S�;L?�KOCN?�OH;Q;L?�I @�NB?�QBIF?�JLI= ?MM�I@�<OSCHA�;�

BIG?��

�� ��U��- F;HHCHA�@IL�;�!CA CN;F�*;L E?NCHA� ;GJ;CAH



Understanding Searches 
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Introduction to Digital 
Strategy 
PIERRE-YANN DOLBEC 

Overview 
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Inbound and Outbound Marketing 
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Paid, Owned, and Earned Media 
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Figur e 4.5 Journey and Searches 

)? N[M� N;E?� NB?� ?R;GJF?� I @� G;ECHA� =IH N?HN� ;H>� ;MMI=C;N?>� M?;L=B�

;>M
� C�?�
� =L?; NCHA� ;� <FIA� JIMN� ;H>� NB?H� >?=C>CHA� NI� ;>P?LNCM?� NBCM�

<FIA�JIMN�IH�$IIA F?�0"/- M�� �M�Q?�>CM=OMM?>�CH�JL?PCIOM�=B;JN?LM
�

SIOL�AI;F�QB?H� IJNCGCTCHA�SIOL�Q?<J;A?M�CM�NI�C>?HNC@S�E?SQIL >M�

=IHMOG?LM� QCFF� OM?� NI� J?L@ILG� M?;L=B?M� IHFCH?�� 1B?� C>?;� <?BCH>�

G;ECHA�M?;L=B�;>M�CM�MCGCF;L��4 ?�=I P?L?>�;�@?Q�Q; SM�NI�B?FJ�>I�MI
�

CH=FO>CHA�

^� =IHMC>?LCHA�QBI�NB?S�;L?
QB; N�NB?S�H??>��J?LMIH;�
�

^� BI Q�NB?S�AI�;<ION�MIFPCHA�NB?CL�H??>M��DIOLH?S�
�;H>�

^� QB; N�NB?S�M?;L=B�CH�IL>?L�NI�>I�MI�� DIOLH?S
�7* , 1
�NSJ?M�
�;M�

Q?FF�;M�

^� <?H=BG;LECHA�;A;CHMN�=IGJ? NCNCIH��

,H= ?� SIO[P?� C>?HNC@C?>� E?SQIL >M� NB;N� SIOL� =IHMOG?LM� ;L?� OMCHA�

NBLIOABION� NB?CL� DIOLH?S
� SIO� =;H� MN;LN� =L?; NCHA� =IH N?HN� IL� ;>M�

<;M?>�IH�NB?M?�E?SQIL >M�MI�NB;N�SIO�MBIQ�OJ�IH�;�M?;L=B�?HACH?�

QB?H�;�=IHMOG?L�>I?M�NBCM�M?;L=B��

1B?�=IH=?JN�I@�;�J?LMIH;�B?FJM�C>?HNC@S�A?H?L;F�E?SQIL >M�<;M?>�

IH� =OMNIG?LM[� H??>M
� GINCP; NCIHM
� =B;FF?HA?M��  IHMC>?LCHA� NB?CL�

DIOLH?S� B?FJM� C>?HNC@S� MJ?=C@C=� E?SQIL >M� <;M?>� IH� BI Q� OM?LM� AI�

;<ION� ;HMQ?LCHA� H??>M
� GINCP; NCIHM
� ;H>� =B;FF?HA?M� NBLIOABION�

NB;N�DIOLH?S��%?L?�;L?�NQI�? R;GJF?M��

�� ��U��&HNLI>O=NCIH�NI�!CACN;F�0NL; N?AS
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^� &@�;�=IHMOG?L�B;M�J;CH�CH�NB?CL�FIQ?L�<;=E
�NB?S�GCABN�J?L@ILG�

;�$IIA F?�M?;L=B�NI�@CH>�ION�BIQ�NI�;>>L ?MM�NBCM�J;CH��1BCM�

JL?M?HNM�;H�IJJILNOHCNS�NI�=L?; N?�;Q;L?H?MM�;LIOH>�;�<;=E�

J;CHXL?F;N?>�JLI>O=N�SIO�;L ?�M?FFCHA��?�A�
�;�J;CL�I @�MH?;E?LM���

^� &@�;�=IHMOG?L�Q;HNM�NI�=IGJ;L ?�MH?;E?LM�NI�OH>?LMN;H>�QBC=B�

J;CL�I@@?LM�NB?�<?MN�MOJJILN�NI�;>>L?MM�<;=E�J;CH
�NBCM�JLI PC>?M�

SIO�QCNB�;H�IJJIL NOHCNS�NI�=IGJ;L ?�SIOL�JLI>O=N�NI�NBIM?�I@�

SIOL�=IGJ? NCNILM��

&HNLI>O=NCIH�NI�!CACN;F�0NL; N?AS��U����



Table 4.1 Journe y: Fr om Awareness to Post -Pur chase 

Stage of Journe y 

Awareness Acti ve 
Evaluation Pur chase Post -Pur chase 

Concr ete 
actions 

�= NCIH��$I?M�NI�
$IIA F?�NI�
M?;L=B�@IL�
A?H?L;F�
CH@ILG; NCIH�
;<ION�NB?CL�
JLI<F?G�

0?;L=B�
�CH@ILG; NCIH;F���
\%I Q�NI�
L?>O=?�<;=E�
J;CH]�

�= NCIH��$I?M�NI�
$IIA F?�NI�
=IGJ;L ?�
;FN?LH;NCP?M�

0?;L=B�
�CH@ILG; NCIH;F���
\MBI?M�PM��
JIMNOL?�PM��
?R?L=CM?�<;=E�
J;CH]�

�= NCIH��$I?M�
NI�$IIA F?�;H>�
NSJ?M�NB?�
H;G?�I @�NB?�
<L;H>�;H>�
JLI>O=N�NB?S�
Q;HN�NI�<OS�

0?;L=B�
�NL;HM;=NCIH;F���
\� L;H>�5 67�
<?MN�JLC=?�
M;F?]�

�= NCIH��4LCN?M�
JLI>O=N�
L?PC?Q�IH�
L?N;CF?L[M�
Q?<MCN?�

Opportuni ty 

 L ?; N?�=IH N?HN�
NI�CH@ILG�;H>�
?>O=; N?�
=IHMOG?LM�
;<ION�<;=E�
J;CH�

 L ?; N?�=IH N?HN�
NI�CH@ILG�;H>�
?>O=; N?�
=IHMOG?LM�
;<ION�<;=E�
J;CH�MIFONCIHM�

- IMCNCIH�SIOL�
JLI>O=N�;M�NB?�
<?MN�IJNCIH�@IL�
<;=E�J;CH�

)? P?L;A?�
?HA;A?>�
=IHMOG?LM�NI�
=L?; N?�L?PC?QM�

Tactic 

 L ?; N?�;�<FIA�
JIMN�QCNB�NB?�
E?SQIL >M�\BIQ�
NI
]�\ L?>O=?
]�
;H>�\<;=E�J;CH]�

 L ?; N?�-- �
=;GJ;CAH�IH�
;MMI=C;N?>�
E?SQIL >M�

 L ?; N?�M?P?L;F�
<FIA�JIMNM�NB;N�
=IGJ;L ?�SIOL�
JLI>O=N�PM��
=IGJ? NCNILM��
CH=FO>?�
L?F?P;HN�
E?SQIL >M��?�A�
�
\<?MN�MBI?M
]�
\JIMNOL?
]�
\<;=E�J;CH]��

 L ?; N?�-- �
=;GJ;CAH�IH�
;MMI=C;N?>�
E?SQIL >M�

0?;L=B�;>�
=;GJ;CAH�IH�
E?SQIL >M�
�\� L;H>�5 67�
MBI?M
]�\<?MN�
JLC=?]��;H>�
JF;=?�;H�;>�NI�
I @@?L�;�����
L?<; N?�@IL�
@CLMN�NCG?�
=FC?HNM�IH�SIOL�
Q?<MCN?�

$CP?�;�L?<; N?�
@IL�;�@ONOL?�
JOL=B;M?�
QB?H�QLCNCHA�;�
L?PC?Q�

From a Journey Map to a Conversion Path 

�� journe y map �CM�;�PCMO;F�L?JL?M?HN;NCIH�I@�NB?�=IHMOG?L�DIOLH?S��

1B?� G;J� NL;HM@ILGM� ;� L; NB?L� ;<MNL;= N� Q; S� I @� OH>?LMN;H>CHA� BIQ�

�� ��U��&HNLI>O=NCIH�NI�!CACN;F�0NL; N?AS



=IHMOG?LM� JOL=B;M?� JLI>O=NM� �C�?�
� ;Q;L?H?MM
� =IHMC>?L; NCIH
�

JOL=B;M?
�;H>�FIS;FNS��NI�MIG?NBCHA�=IH=L?N?
�QCNB�MJ?=C@C=�;=NCIHM�

;H>� NIO=BJICHNM
� NB;N� ;� <L;H>� =;H� OM?� NI� =L?; N?� ;� G;L E?NCHA�

MNL; N?AS��

�� conversion pa th � CM� BIQ� ;� <L ;H>� CM� NBCHECHA� I@� ?H;=NCHA� NBCM�

MNL; N?AS��&N�NC?M�NIA?NB?L�GOFNCJF?�N;=NC=;F�;=NCPCNC?M��?�A�
�M?;L=B�;>M�

;H>� =IH N?HN� G;LE?NCHA��� &N� =;H� <?� >?@CH?>� ;M� ;� >?M=LCJNCIH� I@� NB?�

MN?JM�NB;N�;�=IGJ;H S�Q;HNM�=IHMOG?LM�NI�N;E?�MI�NB;N�NB?S�;=BC?P?�

;� >?MCL?>� AI;F�� &H� NB?� >CACN;F� G;LE?NCHA� PI= ;<OF;LS
� ;� conversion 

I= =OLM� QB?H� ;� =IHMOG?L� ;=BC?P?M� ;� AI;F� SIO� Q ;HN?>� NB?G� NI�

;=BC?P?��1B?�H;NOL?�I @�NB;N�AI;F�=;H�P;LS�QC>?FS��CN�=IOF>�<?�PCMCNCHA�

;�J;A?
�=FC=ECHA�IH� ;�FCHE
�M?H>CHA�SIO�NB?CL�?G;CF� ;>>L?MM
�<OSCHA�

;� JL I>O=N
� MJ?H>CHA� GIL?� NB;H� ;� MJ?=C@C=� ;GIOHN� I@� NCG?� IH� IH?�

I @�SIOL�J;A?M
�PC?QCHA�;�=?LN;CH�HOG<?L�I@�J;A?M�>OLCHA�;�M?MMCIH
�

OMCHA� ;�E?S�@?; NOL?YNB?�FCMN�AI?M� IH��1I�=L?; N?� ;�=IH P?LMCIH�J;NB
�

=IGJ;HC?M� JF;H� ;� M?N� I@� MN?JM� NB;N� NB?S� Q;HN� =IHMOG?LM� NI� N;E?�

CH� IL>?L� NI� ;=BC?P?� NB?� >?MCAH;N?>� AI;F�� 1B?� MBILN?MN� =IH P?LMCIH�

J; NB�NB;N�CM�NSJC=;FFS�JL?M?HN?>�CH�>CACN;F�G;LE?NCHA�F?;>M�@LIG�;>�NI�

=IH N?HN�NI�F;H>CHA�J;A?��#CAOL?��� � ���

&HNLI>O=NCIH�NI�!CACN;F�0NL; N?AS��U����



Figur e 4.6 Conversion Path 

1B?�JF;HHCHA� I@�NB?�MN?JM�=IHMOG?LM�;L?�AICHA�NI�N;E?�NI� ;=BC?P?�

QB; N�SIO�Q ;HN�NB?G�NI�;=BC?P?�CM�=?HNL;F�NI�=L?; N?�>CACN;F�G;LE?NCHA�

=;GJ;CAHM��4?�>I�HIN�MCGJFS�=L?; N?�=IH N?HN�;H>�;>M�CH�NB?�BIJ?M�

NB;N�=IHMOG?LM�;L?�AICHA�NI�PCMCN�IOL�Q?<MCN?� IL�=FC=E� IH� IOL� ;>M
�

QCNBION� ;HS� C>?;� I @� QB;N� QCFF� B;JJ?H� H?RN�� /;NB?L
� NB?� <?MN�

MNL; N?ACT?>� =;GJ;CAHM� ;FQ; SM� ;HMQ?L� NB?� KO?MNCIH
� 4B; N� =IG?M�

H?RN��#IL�?R;GJF?
�C@�SIO[L?�=L?; NCHA�;H�;>�NI�;JJ?;L�; N�NB?�NIJ�I@�

;� 0"/- 
� QB; N� =IG?M� H?RN�� 4 B; N� ;L?� SIO� ?RJ?=NCHA� J?IJF?� NI� >I ��

4 B?L?�;L?�SIO�F?;>CHA�NB?G��4 B; N�MBIOF>�NB?S�<?�>ICHA�IH=?�NB?S�

A?N�IH�NBCM�J;A?��4 BS���HMQ?LCHA�NB?M?�KO?MNCIHM�CM�BIQ�SIO�=;H�

=L?; N?�BCABFS�=IH P?LNCHA�=;GJ;CAHM�<?=; OM?�SIO�B; P?� ;�=F?;L�C>?;�

I @�NB?�AI;F�=IHMOG?LM�MBIOF>�;=BC?P?
�;H>�SIO�=;H�NB?L?@IL ?�=L?; N?�

J;A?M�;H>�;>M�NB;N�QCFF�F?;>�NB?G�NI�;=BC?P?�NB?M?�AI;FM��

!?J?H>CHA�IH�QBI�SIO�;ME
�CN�N;E?M�<?NQ??H���;H>����NIO=BJICH NM�

�IL� CHN?L;= NCIHM� QCNB� SIOL� <L;H>�� NI� A?H?L; N?� ;� KO;FC@C?>
� M;F?M�

L?;> S� F?;>� � 0;F?M@IL =?� ������ ,HFCH?� *;L E?NCHA� &HMNCNON?� ���� ��� 4 ?�
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QCFF�=IG?�<;=E�NI�NB?�HINCIH�I@�qualified lead � �C�?�
� ;�F?;>�NB;N�SIO�

<?FC?P?�=;H�<?�SIOL�=OMNIG?L�� ;H>� sales-r eady� �C�?�
� ;� F?;>�NB;N�CM�

; N�NB?�JOL=B;M?�MN;A?��F;N?L�>OLCHA�NB?�M?G?MN?L��#IL�NBCM�=B;JN?L
�

QB; N� CM� CGJILN;HN� NI� OH>?LMN;H>� CM� NB;N
� QCNBION� JF;HHCHA� ;B?;>�

CH� ;>P;H=?�QB; N�NB?M?� ��NI� ���NIO=BJICHNM�QCFF�<?
�CN�QCFF�<?�KOCN?�

>C@@C=OFN� NI� =L?; N?� M;F?M�� 1B?� N;ME� I@� ;� >CACN;F� G;LE?N?L� CM� NBOM�

OH>?LMN;H>CHA�BIQ�NI�<LCHA�J?IJF?�NBLIOAB�;�M?N�I@�MG;FF?L�AI;FM
�

FCE?�PCMCNCHA�;�<FIA�JIMN
�MJ?H>CHA���GCHON?M�L?;>CHA�NB?�JIMN
�ACPCHA�

NB?�=IGJ;H S�;H�?G;CF�;>>L?MM
�IJ?HCHA�NB?�@CLMN�?G;CF��;H>�MI�IH �
�

NB;N�QCFF�F?;>�NB?G�NI�;=BC?P?�=?LN;CH�GCF?MNIH?M�NIQ;L>�G;ECHA�;�

JOL=B;M?��,NB?LQCM?
�;�=IGJ;H S�QCFF�<?�@FSCHA�CH�NB?�>;LE
�QCNB�HI�

=F?;L�MNL; N?AS�;M�NI�BIQ�NI�G;E ?�M;F?M
�;J;LN�@LIG�JONNCHA�;>M�IHFCH?�

;H>�=L?; NCHA�=IH N?HN��

#IL�SIOL�N?LG�JLID?=N
�SIOL�AI;F�CM�NI�=L?; N?� ;�=F?;L�=IH P?LMCIH�

J; NB� =IGJIM? >� I @� NBL??� CH<IOH>� ;H>� NBL??� ION<IOH>� G;LE?NCHA�

;= NCPCNC?M�� 1B?S� =;H� <?� J;L N� I@� NB?� M;G?� J;NB� �M??� NB?� ?R;GJF?�

CH�#CAOL?� �� � �� IL� J;L N� I@� >C@@?L?HN� J;NBM� �M??� #CAOL?� ��� � IL� N?RN�

>?M=LCJNCIH�
� <ON� SIO� H??>� NI� NBCHE� ;B?;>� NI� ;� M?N� I@� N;=NC=M� ;H>�

;MMI=C;N?>� G;L E?NCHA� ;=NCPCNC?M� NB;N� ;L?� =F?;LFS� FCHE?>� NI� G;ECHA�

J?IJF?�\Q ;FE]�;FIHA�NB?�J;NB�SIO[P?�=L?; N?>�@IL�NB?G��&>?;FFS
�SIOL�

J; NB�MBIOF>�CH>C=; N?�QB;N�SIO�;L ?�>ICHA��C�?�
�SIOL�N;=NC=��;H>�QB; N�

SIO�?RJ?=N�=IHMOG?LM�NI�>I��C�?�
�;�AI;F���

&HNLI>O=NCIH�NI�!CACN;F�0NL; N?AS��U��� �



Figur e 4.7 Conversion Path Ð 1st Example 
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Figur e 4.8 
Conversion 
Path Ð 2nd 
Example / 
Text 
Description 

RACE for Competitive Analysis 

1B?�/ �  "�@L;G? QIL E��#CAOL?���� ��N?RN�>?M=LCJNCIH��CM�BCABFS�OM?@OF�CH�

=L?; NCHA�;�MNL; N?AS�@IL�>CACN;F�G;LE?NCHA�=;GJ;CAHM��&N�B?FJM�;HMQ?LM�

KO?MNCIHM�MO=B�;M�NB?�@IFFIQCHA��

^� / ?;=B��%I Q�>I�&�<LCHA�PCMCNILM�NI�GS�Q?<MCN?��

^� �= N��%I Q�>I�&�=L?; N?�;�JIMCNCP?�OM?L�?RJ?LC?H=?��%I Q�>I�&�

NL;HM@ILG�PCMCNILM�CHNI�F?;>M��

^�  IH P?LN��%I Q�>I�&�=IH P?LN�F?;>M�CHNI�=OMNIG?LM��

^� "HA;A?��,H= ?�&�B;P?�=OMNIG?LM
�BIQ�>I�&�?HMOL?�L?J?; N�

JOL=B;M?M��%I Q�=;H�&�F?P?L;A?�G S�=OMNIG?LM�NI�J;LNC=CJ;N?�CH�

GS�G;LE?NCHA�=;GJ;CAHM��

1B?� MNL; N?AC=� P;FO?� I@� NB?� /�  "� @L;G? QIL E� ;FMI� G;E?M� CN� ;� AL?; N�

&HNLI>O=NCIH�NI�!CACN;F�0NL; N?AS��U����
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NIIF� NI� AOC>?� =IGJ? NCNCP?� ;H;FSMCM�� 6IO� =;H� NOLH� NB?M?� KO?MNCIHM�

;LIOH>�NI�<?NN?L�OH>?LMN;H>�NB?�>CACN;F�G;LE?NCHA�MNL; N?AS�I @�SIOL�

=IGJ? NCNILM��

^� / ?;=B��%I Q�CM�GS�=IGJ? NCNCIH�<LCHACHA�PCMCNILM�NI�NB?CL�MCN?��

^� �= N��,H=?�NB?S�B;P?�PCMCNILM�IH�NB?CL�Q?<�JLIJ?L NC?M
�BIQ�>I?M�

>I�NB?S�=L?; N?�JIMCNCP?�CHN?L;= NCIHM��%I Q�>I�NB?S�NL;HM@ILG�

PCMCNILM�CHNI�F?;>M��

^�  IH P?LN��%I Q�>I�NB?S�=IH P?LN�F?;>M�CHNI�=OMNIG?LM��

^� "HA;A?��%I Q�>I�NB?S�?HMOL?�L?J?; N�JOL=B;M?M��%I Q�>I�NB?S�

@IMN?L�QIL >�I @�GIONB�;H>�INB?L�=I�=L ?; NCIH�;=NCPCNC?M��

�� ��U��&HNLI>O=NCIH�NI�!CACN;F�0NL; N?AS



Figur e 4.9 RACE / Text Description 

Reach 

2H>?LMN;H>CHA� BIQ� SIOL� =IGJ? NCNILM� <LCHA� CH� PCMCNILM� =;H� <?� I @�

AL?; N�OM?�CH�=L;@NCHA�SIOL�I QH�MNL; N?AS�@IL�; NNL;= NCHA�J?IJF?�NI�SIOL�

Q?<�JLIJ?L NC?M��.O?MNCIHM�NI�;ME�CH=FO>?�

&HNLI>O=NCIH�NI�!CACN;F�0NL; N?AS��U����
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^� %I Q�@L?KO?HNFS�;L?�SIOL�=IGJ? NCNILM�LOHHCHA�JLIGINCIHM��

4 B; N�<?H?@CNM�>I�NBIM?�JLIGINCIHM�JLI PC>?�NI�NB?CL�=OMNIG?LM�

;H>�JIN?HNC;F�MBIJJ?LM
�;M�Q?FF�;M�NB?CL�<OMCH?MM��

^� �L ?�NB?S�LOHHCHA�=IH N?MNM�IHFCH?��4 B; N�ECH>��

^� %I Q�;L ?�NB?S�OMCHA�NB?CL�MI=C;F�G?>C;�=B;HH?FM��%I Q�>I�NB?S�

>LCP?�J?IJF?�@LIG�NB?CL�MI=C;F�G?>C;�=B;HH?FM�NI�NB?CL�Q?<MCN?��

^� 4 B; N�CH@ILG; NCIH�CM�CH=FO>?>�CH�NB?CL�G;LE?NCHA�<;HH?LM�;H>�

=;FFIONM��

Act 

0CGCF;LFS
� ;H� ;H;F SMCM� I@� SIOL� =IGJ? NCNCIH� MBIOF>� CH=FO>?� ;� <?NN?L�

OH>?LMN;H>CHA� I@� NB?� OM?L� ?RJ?LC?H=?� IH� NB?CL� Q?<MCN?�� #IL� NBCM�

MN;A?
�SIO�=;H�;HMQ?L�KO?MNCIHM�MO=B�;M�

^� %I Q�;L ?�NB?S�=L?; NCHA�JIMCNCP?�CHN?L;= NCIHM�IH�NB?CL�JLIJ?L NC?M�

;H>�NL;HM@ILGCHA�PCMCNILM�CHNI�F?;>M��

^� 4 B?L?�;L?�NB?CL�=;FFM�NI�;=NCIH�NBLIOABION�NB?�<LI QMCHA�

?RJ?LC?H=?��4 B; N�;L?�NB?�=;FFM�NI�;=NCIH�;<ION��

^� !I�NB? S�B;P?�;�<FIA��%I Q�@L?KO?HNFS�>I�NB?S�JIMN��4 B; N�NSJ?�

I @�CH@ILG; NCIH�>I�NB?S�N;=EF?��

^� 4 B; N�CM�NB?�LIF?�I @�=IH N?HN�IH�NB?CL�Q?<MCN?��%I Q�>I?M�NB?CL�

=IH N?HN�>C@@?L�@LIG�S IOLM��

Convert 

1B?� H?RN� MN;A?� CM� NI� <?NN?L� OH>?LMN;H>� BIQ� SIOL� =IGJ? NCNCIH�

=IH P?LNM� NB?CL� F?;>M� CHNI� =OMNIG?LM�� 1I� OH>?LMN;H>� NBCM
� CN� CM�

CGJILN;HN� NI� N;E?� NB?� M;G?� MN?JM� ;� =OMNIG?L� QIOF>�� / ?ACMN?L� @IL�

SIOL� =IGJ? NCNILM[� H?QMF?NN?LM
� OH>?LMN;H>� QB;N� B;JJ?HM� IH=?� ;�

=;LN� CM� ;<;H>IH?>
� ;H>� ;H;F ST?� J?LMO;MCIH� ;NN?GJNM� QCNBCH�
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Q?<J;A?M�� 1I� ;MMCMN� SIO
� KO?MNCIHM� SIO� MBIOF>� <?� ;<F?� NI� ;HMQ?L�

CH=FO>?��

^� %I Q�>I�NB?S�>CMJF;S�NB?CL�JLI>O=NM�;H>�=IGGOHC=; N?�>?N;CFM��

^� %I Q�>?N;CF?>�;L?�NB?CL�JLI>O=N�>?M=LCJNCIHM��4B; N�CH@ILG; NCIH�

>I�NB?S�CH=FO>?��4 B; N�CH@ILG; NCIH�CM�GCMMCHA��
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Engage 
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https://en.wikipedia.org/wiki/Behavioral_retargeting


Bringing Competitor Analysis Together 
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�

^� =B?=E�NB?CL�L?PC?QM
�

^� BOHN�@IL�NB?CL�;>M
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https://en.wikipedia.org/wiki/SWOT_analysis
https://en.wikipedia.org/wiki/SWOT_analysis
https://blog.kissmetrics.com/25-sneaky-online-tools/
https://connectio.io/facebook-ads-spying/
https://www.outbrain.com/help/advertisers/spy-on-your-competitors/
https://marketingland.com/tools-for-spying-on-your-competitors-display-ads-19514
https://www.similarweb.com/


Exercises 
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Text Description 

Social Media Analysis Using RACE 
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Create a (Digital) Journey Map 
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Reach: Generating Awareness 
and Attracting Visitors 
PIERRE-YANN DOLBEC 

Overview 
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Learning O bjectives 
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Reach 
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Landing Pages 
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https://support.google.com/google-ads/answer/14035


MJ?=C@C=�;>M��1BCM�;FFIQM�SIO�NI�<?NN?L�IJNCGCT?�=IH P?LMCIH�

L; N?M�<S�JL;= NC=CHA�MIG?�MNL; N?AC?M�Q?�QCFF�=I P?L�>OLCHA�NB?�

 IH P?LN�MN;A?��

^� Distinct fr om your main w ebsite ��SIO�=;HHIN�;= =?MM�CN�@LIG�

;HS�J;A?�I @�SIOL�G;CH�Q?<MCN?
�<ON�CN�CM�MNCFF�BIMN?>�IH�SIOL�

>IG;CH�� ?�A�
�QQQ�SIOL>IG;CH�=IG 
F;H>CHA�J;A?�= ;GJ;CAH�

����

^� One goal��3CMCNILM�MBIOF>�<?�;<F?�NI�;=BC?P?�IH?�NBCHA�;H>�IH?�

NBCHA�IHFS��4 ?�QCFF�M??�MBILNFS�NB;N�F;H>CHA�J;A?M�=;H�B; P?�;M�

;H�I<D?=NCP?�?CNB?L�NI�;= KOCL?�F?;>M�IL�NI�L?>CL?=N�PCMCNILM�NI�

MIG?�MJ?=C@C=�M?=NCIH�I@�SIOL�Q?<MCN?��

^� One link ��1B?L?�CM�IHFS�IH?�FCHE�NB;N�=IHMOG?LM�=;H�=FC=E�IH�

NB;N�J;A?��

Types of Landing Pages 
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^� lead gener ation landing pag e 
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Figur e 5.1 
Examples of 
a 
Clickthr ough 
Landing 
Page Ð Fit for 
Lif e 
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Figur e 5.2 
Examples of 
a 
Clickthr ough 
Landing 
Page Ð 
Spotif y 

Figur e 5.3 
Example of a 
Lead 
Generation 
Landing 
Page Ð Fit for 
Lif e 
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Figur e 5.4 
Examples of 
a Lead 
Generation 
Landing 
Page Ð Uber 

Why Use Landing Pages? 
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Figur e 5.5 
Shopify Ad 
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Figur e 5.7 AR Conversion 
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Figur e 5.9 Landing Page Ð Attention Ratio 
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Figur e 5.10 
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Figur e 5.11 
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Figur e 5.13 
Pop-Up Ad 

Figur e 5.14 
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Figur e 5.15 
Wallpaper 
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Map 
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Figur e 6.6 Funnel 
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Figur e 6.13 Content Calendar / Text Description 
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� <ON� CN� B;M� ;� =F?;L�

M=LCJN� CH� GCH>�� &N� EHIQM� NB?� MN?JM� NB?� F?;>� MBIOF>� AI� NBLIOAB� NI�

=IH P?LN�NB?G�NI�=OMNIG?LM��

0?=IH>
�F?;>�HOLNOLCHA�FIIEM�;N�?HA;ACHA�;�>?@CH?>�N;LA?N�ALIOJ��

1B; N�B;M�;�@?Q�CGJFC=; NCIHM��#CLMN
�;�@CLG�MBIOF>�B;P?�=F?;LFS�>?@CH?>�

J?LMIH;M� NB;N� NB?S� Q;HN� NI� ?HA;A?�� 0?=IH>
� F?;>� HOLNOLCHA�

=;GJ;CAHM�;L?�J?LMIH;�MJ?=C@C=��1B?S�;L?�J?LMIH;�MJ?=C@C=�<?=; OM?�

QB; N� G;E?M� ;� J?LMIH;� NC=E� QCFF� JLI<;<F S� P;LS� <?NQ??H� J?LMIH;M��

1B?S�;L?�;FMI�;N�MJ?=C@C=�MN;A?M�I@�NB?�<OS?L[M�DIOLH?S
�QBC=B�<LCHAM�

OM�NI�NB?�NBCL>�;MJ?=N�I@�NB?�>?@CHCNCIH��

1BCL>
�F?;>�HOLNOLCHA�;CGM�NI�JLI PC>?�L?F?P;HN�CH@ILG; NCIH�;N�?;=B�

MN;A?� I@� NB?� <OS?L[M� DIOLH?S�� 1B?� IHFS� Q; S� NI� ;=BC?P?� NBCM
� C�?�
� NI�

=L?; N?� L?F?P;HN� =IH N?HN� @IL� F?;>M� NB;N� P;LC?M� >?J?H>CHA� IH� QBC=B�

MN;A?�I@�NB?CL�DIOLH?S�NB?S[L?�; N
�CM�NI�B;P?�CH�GCH>�;�=F?;L�J?LMIH;�

and ;�=F?;L�OH>?LMN;H>CHA�I@�NB?CL�DIOLH?S��

) ;MN
�@CLGM�JL;= NC=?�F?;>�HOLNOLCHA�CH�IL>?L�NI�M?FF�JLI>O=NM��6?N�;M�

Q?�B; P?�M??H�I P?L�NB?�=IOLM?�I@�NB?�JL?=?>CHA�=B;JN?LM
�NBCM�MBIOF>�

��� ��U���= N��)?;>�$?H?L ; NCIH�;H>�)?;>�+OL NOLCHA
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C>?;FFS�=IG?�; N�NB?�?H>�I@�NB?�F?;>�HOLNOLCHA�JLI= ?MM
�C�?�
�QB?H�NB?�

@CLG�<?FC?P?M�NB;N�NB?�F?;>�B;M�L?;=B?>�NB?�JOL=B;M?�MN;A?��

1B?�@IFFIQCHA�@IOL�G;CH�;=NCPCNC?M�L?F;N?�NI�F?;>�HOLNOLCHA��

^� A?NNCHA�J?LGCMMCIH�NI�G;LE?N�NI�=IHMOG?LM
�IL�QB;N�Q?�

;=BC?P?�>OLCHA�F?;>�A?H?L; NCIH�

^� ?>O=; NCHA�;H>�?HN?LN;CHCHA�F?;>M�QCNB�L?F?P;HN�CH@ILG; NCIH�

NB;N�;FCAHM�QCNB�NB?CL�MN;A?�CH�NB?CL�DIOLH?S�

^� GIHCNILCHA�NB?�JLIAL?MM�I@�F?;>M�NBLIOAB�F?;>�M=ILCHA�

^� JLIGINCHA�SIOL�JLI>O=N�IH=?�NB?�F?;>�B;M�L?;=B?>�NB?�

JOL=B;M?�MN;A?�

,H� ; P?L;A?
� =IHMOG?LM� QBI� JLI PC>?>� SIO� QCNB� NB?CL� ?G;CF�

;>>L?MM?M�L?=?CP?�N?H�G;LE?NCHA�NIO=B?M�@LIG�NB?�NCG?�NB?S�?HN?L�

NB?�NIJ�I@�NB?�M;F?M�@OHH?F�OHNCF�NB?S�<?=IG?�;�=OMNIG?L��

1I� @;=CFCN;N?� M?AG?HN;NCIH� @IL� F?;>� HOLNOLCHA� ;=NCPCNC?M
� @CLGM�

NSJC=;FFS�=L?; N?�?RN?HMCP?�?G;CF�G;LE?NCHA�FCMNM��1B?M?�FCMNM�MBIOF>�

JLI PC>?� NB?� CH@ILG; NCIH� H?=?MM;LS� NI� =L?; N?� =;GJ;CAHM� NB;N�

=ILL?=NFS� ;>>L?MM� NB?� H??>M
� =B;FF?HA?M
� ;H>� GINCP; NCIHM� I@�

=IHMOG?LM� ;H>� NB?� MN;A?� I@� NB?� DIOLH?S� NB?S[L?� CH�� 2M?@OF�

CH@ILG; NCIH�NI�@IL�?G;CF�G;LE?NCHA�FCMNM�CH=FO>?M�NB?�@IFFIQCHA��

^� MI=CI>?GIAL;JBC=�CH@ILG; NCIH
�QBC=B�@;=CFCN;N?M�N;LA?NCHA�

;= NCPCNC?M�

^� ;= KOCMCNCIH�>;N?
�QBC=B�B?FJM�NI�EHIQ�QB?NB?L�NB?�F?;>�;FCAHM�

QCNB�BIQ�FIHA�CN�NSJC=;FFS�N;E?M�;�@CLG�NI�M?FF�;�JLI>O=N�NI�NB;N�

MJ?=C@C=�J?LMIH;�

^� @L?KO?H=S
�C�?�
�BIQ�I @N?H�NB?�F?;>�B;M�CH>C=; N?>�NB?S�QIOF>�FCE?�

NI�L?=?CP?�?G;CFM�

^� F?;>�M=IL ?�;H>�;MMOG?>�DIOLH?S�MN;A?
�QBC=B�MBIOF>�B?FJ�N;CFIL�

QBC=B�?G;CF�NI�M?H>�NI�QBC=B�F?;>�>?J?H>CHA�IH�NB?CL�MN;A?�CH�

NB?�DIOLH?S�

^� J?LMIH;
�NI�B?FJ�N;CFIL�NB?�G?MM;A?�

^� BI Q
QB?L ?�SIO�;= KOCL?>�NB?�F?;>�

�= N��)?;>�$?H?L ; NCIH�;H>�)?;>�+OL NOLCHA��U�����
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0CGCF;LFS� NI� J?LMIH;
� NBCM� F;MN� JICHN� CM� B?FJ@OF� @IL� = IH NCHOCHA� NB?�

=IH P?LM;NCIH� ;� @CLG� MN;LN?>� QCNB� ;� =IHMOG?L�� #IL� ? R;GJF?
� F?N[M�

;MMOG?�NB;N�;�=IHMOG?L�MCAH?>�OJ�NI�;H�?G;CF�FCMN�@LIG�;�<FIA�JIMN�

IL� ;� JCFF;L�J;A?� IH�NB?�NIJC=� I@�Z\<;=E�J;CH]�@LIG�NB?�Q?<MCN?� I@� ;�

MBI?�G;HO@;=NOL?L�MJ?=C;FCTCHA�CH�<;=E�J;CH��&>?;FFS
�NBCM�=IHMOG?L�

MBIOF>�L?=?CP?�CH@ILG; NCIH�NB;N�CM�>C@@?L?HN�@LIG�;HINB?L�= IHMOG?L�

QBI�MCAH?>�OJ�;@N?L�=FC=ECHA�;�M?;L=B�;>�NB;N�I@@?L?>�\=IG@IL N;<F?�

MBI?M�]�1B?�<?NN?L�NB?�CH@ILG; NCIH�;�@CLG�JLI PC>?M�=; N?LM�NI�;�F?;>[M�

H??>M
� GINCP; NCIHM
� ;H>� =B;FF?HA?M
� NB?� GIL?� FCE?FS� NB?S� ;L?� NI�

?HA;A?�CH�;�=IH P?LM;NCIH�;H>�OFNCG;N?FS�<OS�;�JLI>O=N��

1B?�G;CH�C>?;�B?L?�CM�NB;N�IH?�MCT?�does not @CN�;FF��)?;>�HOLNOLCHA�

=;GJ;CAHM� MBIOF>� <?� =F?;LFS� N;CFIL?>� NI� J?LMIH;M� ;H>� NB?� MN;A?M�

NB?S�;L?�CH��

1B?� G?NLC=M� OM?>� NI� ;H;FST?� G;L E?NCHA� =;GJ;CAHM� CH=FO>?� NB?�

@IFFIQCHA��

^� bounce r ate:�NB?�HOG<?L�I@�?G;CF�;>>L?MM?M�NB;N�B;>�;�<IOH=?�

<;=E�@LIG�NB?�&0-M�

^� open r ate:�NB?�J?L=?HN;A?�I@�?G;CFM�IJ?H?>�ION�I@�NB?�NIN;F�

HOG<?L�I@�?G;CFM�M?HN�

^� clickthr ough r ate:�NB?�HOG<?L�I@�MO<M=LC<?LM�NB;N�B;P?�=FC=E?>�

IH�; N�F?;MN�IH?�FCHE�CH�SIOL�?G;CF�

^� click -to-open r ate (CTO):�NB?�J?L=?HN;A?�I@�L?=CJC?HNM�QBI�

IJ?H? >�NB?�?G;CF�G?MM;A?�;H>�;FMI�=FC=E?>�IH�;H S�FCHE�CH�NB?�

?G;CF�G?MM;A?�

^� unsubscribe r ate:�NB?�J?L=?HN;A?�I@�MO<M=LC<?LM�QBI�IJN?>�

ION�@LIG�S IOL�FCMN��OHMO<M=LC<?>�HOG<?L
?G;CFM�>?FCP?L?>�V�

������OHMO<M=LC<?>�L; N?��

1B?M?�G?NLC=M�MBIOF>�B?FJ�A;OA?�NB?�F?P?F�I@�?HA;A?G?HN�I@�F?;>M�

QCNB� IOL� ?G;CF� G;LE?NCHA� =;GJ;CAHM� ;H>� QB?L?� NB?L?� GCABN� <?�

CMMO?M��#IL�?R;GJF?
�C@�IOL�IJ?H�L; N?�CM�AL?; N�<ON�IOL�=FC=ENBLIOAB�

L; N?� CM� ;<SMG;F
� NBCM� JLI<;<F S� CH>C=; N?M� NB;N� NB?L?� CM� MIG?NBCHA�

QLIHA�QCNB�NB?�Q; S�NB?�?G;CF�CM�=L;@N?>
� IL�NB;N�NB?�=IH N?HN�>I?M�

HIN�;FCAH�QCNB�NB?�MO<D?=N�FCH?�I@�NB?�?G;CF��

�� � ��U���= N��)?;>�$?H?L ; NCIH�;H>�)?;>�+OL NOLCHA



What Happens Once You Get a Lead? 

&>?;FFS
� ;= KOCLCHA� ;� F?;>[M� ?G;CF� ;>>L?MM� MBIOF>� MN;LN� ;� M?KO?H=?�

I @� JF;HH?>� ?G;CFM� ;H>� INB?L� G;LE?NCHA� ;=NCPCNC?M� �MO=B� ;M� ;>�

L?N;LA?NCHA
�QBC=B�Q?�QCFF�=I P?L�CH�NB?�H?RN�=B;JN?L���1BCM�M?KO?H=?�

I @�JF;HH?>�?G;CFM�MBIOF>�;CG�;N�NL;HM@ILGCHA�;�G;LE?NCHA�KO;FC@C?>�

F?;>�NI�;�M;F?M�KO;FC@C?>�F?;>��* . )�NI�0. ) �
�OMCHA�N;LA?N?>�=IH N?HN�

NI� GI P?� NB?� F?;>� @LIG� CH@ILGCHA� NB?G� ;<ION� NB?CL� JLI<F?G� NI�

B?FJCHA� NB?G� ?P;FO;N?� NB?CL� MIFONCIH� NI� ?RJF;CHCHA� QBS� ;� @CLG[M�

JLI>O=N�CM�NB?�<?MN�MIFONCIH��

1B?� @CLMN� ?G;CF� CH� ;H� ?G;CF� G;LE?NCHA� =;GJ;CAH� MBIOF>� <?� ;H�

IH<I;L >CHA� ?G;CF�� �H� onboar ding email � MBIOF>� AOC>?� F?;>M� ;H>�

?>O=; N?�NB?G�;<ION�QB;N�CM�;<ION�NI�=IG?��1BCM�?G;CF�MBIOF>�B?FJ�

G;E ?�;�F?;>�N;E?�NB?�H?RN�MN?J�CH�NB?�M?LC?M�I@�JF;HH?>�;= NCPCNC?M�;�

@CLG�B;M�M?KO?H=?>��,@N?H
�IH<I;L >CHA�?G;CFM�QCFF�N?FF�F?;>M�QB;N�NI�

?RJ?=N
�MO=B�;M�NB?�=IH N?HN�I@�@ONOL?�?G;CFM�;H>�BIQ�I @N?H�NB?S�QCFF�

<?�M?HN��

)? N[M�N;E?�;�FIIE�; N�&HMN;AL;G [M�IH<I;L >CHA�?G;CF��

#CLMN
�&HMN;AL;G�;MEM�QB?NB?L�Q?�CH>??>�=L?; N?�;H�;==IOHN�QCNB�

NB?G
�C�?�
�NB?S�JL;= NC=?�>IO<F?�IJN�CH��#CAOL?�� �� ���

�= N��)?;>�$?H?L ; NCIH�;H>�)?;>�+OL NOLCHA��U�����
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Figur e 7.5 
Double 
Opt- In on 
Instagram Ð 
Part 1 

0?=IH>
�NB?S�JOMB�SIO�NI�N;E?�NB?�H?RN�MN?J�CH�IL>?L�NI�G;RCGCT?�

SIOL� ?HA;A?G?HN� IH� NB?CL� JF;N@ILG�� &H� NB?� =;M?� I @� MI=C;F� G?>C;�

H?NQIL EM
� ;� NBL?MBIF>� ?@@?=N� B;M� <??H� @IOH>� NI� G;RCGCT?�

?HA;A?G?HN
�QB?L?�@IFFIQCHA�;�GCHCGOG�HOG<?L�I@�J?IJF?�AL?; NFS�

<IIMNM�NB?�=B;H=?�NB;N�;�OM?L�QCFF�=IG?�<;=E��&N�NBOM�G;E?M�M?HM?�

NB;N�NBCM�CM�@CLMN�;=NCIH�NB;N�&HMN;AL;G�JL IJIM?M�OM?LM�NI�?HA;A?�CH�

�#CAOL?�� �� ���

��� ��U���= N��)?;>�$?H?L ; NCIH�;H>�)?;>�+OL NOLCHA



Figur e 7.6 
Double 
Opt- In on 
Instagram Ð 
Part 2 

) ;MN
� &HMN;AL;G� N?FFM� OM?LM� NI� MN;LN� OMCHA� NB?� JLI>O=N� �#CAOL?� � �� �
�

QBC=B�CM�;FMI�KOCN?�Q?FF�;FCAH?>�QCNB�QB;N�Q?�QIOF>�?RJ?=N�J?IJF?�

NI�Q;HN�NI�>I�IH=?�NB?S�B;P?�MCAH?>�OJ�@IL�;H�&HMN;AL;G�;= =IOHN��

�= N��)?;>�$?H?L ; NCIH�;H>�)?;>�+OL NOLCHA��U�����



Figur e 7.7 
Double 
Opt- In on 
Instagram Ð 
Part 3 

%?L?� CM� ;HINB?L� ?R;GJF?
� NBCM� NCG?� @LIG� ;� F? ;>� I<N;CH?>� @LIG� ;�

=IH N?HN�IJN�CH�H?QMF?NN?L�MO<M=LC<?L�QBI�Q;M�L?;>CHA�;�<FIA�;LNC=F?�

IH� BLCMNG;M�>?=IL ; NCIHM�IH�NB?� L; N?��� �;LL ?F�<FIA��&GJIL N;HNFS
�

Q?� =;H� M??� BI Q�  L ; N?� �� �;LL ?F� =IH NCHO?M� NB?� =IH P?LM;NCIH� NB;N�

MN;LN?>� IH� ;�  BLCMNG;M�L?F;N?>� <FIA� JIMN� <S� I @@?LCHA� GIL?�

CH@ILG; NCIH�IH� BLCMNG;M�>?=IL ; NCIHM��#CAOL?�� �� ���

��� ��U���= N��)?;>�$?H?L ; NCIH�;H>�)?;>�+OL NOLCHA



Figur e 7.8 
Drip E mail 
Sequence 
Example 

�= N��)?;>�$?H?L ; NCIH�;H>�)?;>�+OL NOLCHA��U�����



#CLMN
�NB?�IH<I;L>CHA�?G;CF�=IHAL; NOF;N?M�NB?�F?;>�@IL�MCAHCHA�OJ�@IL�

NB?�H?QMF?NN?L� ;H>�?RJF;CHM�QB;N�NB?�F?;>�QCFF�<?�L?=?CPCHA�CH�NB?�

@ONOL?��1B?H
�NB?�@CLMN�;=NCIH�I@@?L?>�NI�=IHMOG?LM�CM�NI�?RJFIL?�H?Q�

;LNC=F?M� L?F;NCHA� NI�  BLCMNG;M� >?=IL ; NCIHM�� 1B?� ?G;CF� NB?H� <L?;EM�

>I QH�JLI>O=N�=; N?AILC?M�NB;N�;�OM?L�GCABN�<?�CHN?L?MN?>�CH��

1B?�IH<I;L >CHA�?G;CF�MBIOF>�<?�NB?�@CLMN�?G;CF�CH�;�M?KO?H=?�I @�

?G;CFM�G?;HN�NI�=IH P?LN�F?;>M�NI�=OMNIG?LM
�QBC=B�MBIOF>�C>?;FFS�

@IFFIQ� =IHMOG?LM� CH� NB?CL� DIOLH?S� �C�?�
� GIPCHA� @LIG� JL I<F?G� NI�

MIFONCIH�NI�JLI>O=N���1BCM�?G;CF�M?KO?H=?�CM�I@N?H�L?@?LL?>�NI� ;M�;�

>LCJ�?G;CF�M?KO?H=?�IL�>LCJ�?G;CF�=;GJ;CAH��%?L?�CM�BIQ�%O<MJIN�

?RJF;CHM�;H�?G;CF�>LCJ�=;GJ;CAH��

�H� email drip cam paign � CM� ;� @ILG� I @� ;ONIG;N?>� M;F?M�

IONL?;=B��&N[M�=IGJLCM?>�I @�;�M?LC?M�I@�?G;CFM�;ONIG;NC=;FFS�

M?HN�NI�;�MJ?=C@C=�;O>C?H=?�;@N?L�NB?S�N;E?�;�MJ?=C@C=�;=NCIH��

#IL�? R;GJF?
�C@�;�F?;>�>I QHFI;>M�;�QBCN?J;J?L�IH�L?=LOCNCHA�

<?MN� JL;= NC=?M
� NB?S� GCABN� <?� JF;=?>� CH� ;� >LCJ� =;GJ;CAH�

MB;LCHA� L?F?P;HN� L?=LOCNCHA� =IH N?HN�� 1B?� @CH;F� ?G;CF� GCABN�

CH=FO>?� ;�  1�� NI� L ?KO?MN� ;� >?GI� @IL� SIOL� L?=LOCNCHA�

MI@NQ;L?��

1BCM�CM��P?LS�MCGJFS��L?JL?M?HN?>�CH�#CAOL?�� �� ��N?RN�B?L?���1B?�?R;=N�

MN?JM�;H>�=IH N?HN�QIOF>�>?J?H>�IH�NB?�MN;A?�;N�QBC=B�;�=IHMOG?L�

MCAH?>� OJ�� #IL� ?R;GJF?
� Q?L?� NB?S� L?;>CHA� ;H� ;Q;L?H?MM� JIMN� IL�

L?;>CHA�;<ION�JIN?HNC;F�MIFONCIHM�@IL�NB?CL�JLI<F?G��

Figur e 7.9 Drip Sequence 

4 ?�=;H�M??�BI Q�?;=B�?G;CF�M?LP?M�;�>?>C=; N?>�@OH=NCIH��1B?�@CLMN�

��� ��U���= N��)?;>�$?H?L ; NCIH�;H>�)?;>�+OL NOLCHA
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?G;CF� CM� ;H� IH<I;L>CHA� ?G;CF� ?RJF;CHCHA� NB?� P;FO?� I@� MCAHCHA� OJ�

@IL� NB?� H?QMF?NN?L�� 1B?� ?G;CF� NB;N� @IFFIQM� GCABN� <?� ;� JLI<F?G��

IL�MIFONCIH�@I=OM?>�?G;CF�>?J?H>CHA�IH�QB?L?�NB?�=IHMOG?L�CM�CH�

NB?CL� DIOLH?S� �MCH=?� Q?[L?� ; N� NB?� F?;>� A?H?L; NCIH� MN;A?
� A?H?L;FFS�

NB?� =IHMOG?L� MBIOF>� <?� @OLNB?L� >IQH� NB?� @OHH?F
� ?�A�
� Q?CABCHA�

NB?CL� IJNCIHM��� 1B?� NBCL>� ?G;CF� CM� ;� JLIGINCIH;F� JLI>O=N� ?G;CF� NI�

=IH=FO>?� ;� M;F?
� NB?� @IOLNB� ?G;CF� CM� ;� L?GCH>?L� �C@� NB?� M;F?� B;MH[N�

<??H�=IH=FO>?>�
�;H>�NB?�F;MN�?G;CF�G;E?M�MOL?�NB;N�NB?�=IHMOG?L�

MNCFF� Q;HNM� NI� L?=?CP?� ?G;CFM� �MCH=?� NB?� M;F?� MNCFF� B;MH[N� <??H�

=IH=FO>?>���

�� MCGJFC@C?>� ;JJFC=; NCIH� I@� NBCM� M?KO?H=?� ;M� JLI PC>?>� <S�

>LCJM=LCJNM�CM�;M�@IFFIQM��

^� "G;CF����� LS;H
��FF�&�=;H�M;S�CM�1%�+(�6, 2���1B;HE�S IO�?G;CF��

^� "G;CF���� IH N?HN�Q
�- �0��* ?HNCIH�I@�I@@?L�� IH N?HN�?G;CF��

^� "G;CF����!C>�SIO�A?N�SIOL� OJ�I @�'I? ���-L IGI�?G;CF��

^� "G;CF������! � 6�)"#1��!I?M�;H SIH?�?FM?�B;P?�NB?M?�KO?MNCIHM��

�.� ��J?LMO;MCIH�?G;CF��
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Figur e 7.10 Email Automation / Text Description 
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Convert: Conversion 
Optimization 
PIERRE-YANN DOLBEC 
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Understanding What to Optimize 
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Figur e 8.8 Encapsulation 
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Figur e 8.9 Color Contrast 
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Figur e 8.10 Directional Cues 
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Figur e 8.11 Reading Flow 
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Figur e 8.12 White Space 
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Figur e 8.13 Information H ierarchy 
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Figur e 8.16 Message Match Success 
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Figur e 8.17 Design Match Failur e 

Figur e 8.18 Design Match Success 
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Consider Congruence 
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� ;� B?LI�

MBIN
� ;� <?H?@CN� MN;N?G?HN
� MI=C;F� JLII @CHA
� ;H>� ;� FCHE
� QBC=B� CM�

NSJC=;FFS� ;� =;FF� NI� ;=NCIH�� 1B?M?� =IL ?� ?F?G?HNM� ;L?� OMO;FFS�

CGJF?G?HN?>� CH� J;A?� ?F?G?HNM
� MO=B� ;M� B?;>FCH?M
� MO<B?;>FCH?M
�

JC=NOL?M
�CHNLI>O=NCIH�J;L;AL;JBM
�<OFF?N�JICHNM
�;H>�FCHEM���H�?;MS�

Q; S�NI�?P;FO;N?�NB?�=IHALO?H=?�I @�;�Q?<J;A?�QCNB�CNM�AI;F�CM�NI�<OCF>�
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Figur e 8.19 
Congruence 
Example 
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Figur e 8.20 Landing Page Evaluation / Text Version 
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Remarketing and Retargeting 
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Figur e 8.21 Retargeting 
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Engage: Building Loyalty and 
Co-Creating With Customers 
PIERRE-YANN DOLBEC 
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Appendix: Text Descriptions 
of Figures 

Figure 2.2 Types of Segmentation? 
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Path 2 
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Figure 5.18 Longtail Keywords and 
Conversion Rate? 
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Figure 6.13 Content Calendar? 
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Figure 7.10 Email Automation? 
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Figure 8.2 Funnel? 
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Figure 8.20 Landing Page Evaluation? 
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Figure 9.2 Value Chain? 
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